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Dear reader,

You are looking at the latest company brochure of umdasch
The Store Makers. It serves as our business card and is intended to give you an
insight into our business. If you own or operate space that is used for initiating
and conducting business, then you are part of our core target group. This
brochure is primarily addressed to you. Like many other retail companies,
branchbased service providers, providers of experiences and brands, you
are faced with major challenges and tasks. You understand your business
like no one else, yet it can be helpful to broaden your view and take on
additional perspectives.

umdasch The Store Makers can be a valuable support in this. We share with

you our experience of the effectiveness of shop concepts, we help with the
digitalisation of processes and with sales promotion, we literally act as a general
contractor from the first day of the project to the grand opening of your store
and the proper recycling of furniture at the end of its lifespan.
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As a family business with a history of 158 years of success, we are more than
familiar with material cycles. They are part of our corporate DNA. Form your
own picture — or better yet, many pictures.

You will realise that successful business is at the heart

of our corporate mission. Your success has always been
the foundation of our existence — yesterday, today and
tomorrow. No other company in our industry worldwide
can claim this with comparable justification. We will gladly
provide proof of this, both on the following pages, digitally
at storemakers.umdasch.com and also in the chapters of
your company history.

Yours sincerely,

%‘/”

SILVIO KIRCHMAIR
CEO UMDASCH STORE MAKERS
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e The umdasch Store Makers wrth over 1 200 employees from around

25 nations —are part of a traditional Austrlan company with a h|story spa.nnlng : .::* ; |
mare-than 155 years: the Umdasch Group Our people speak many lahguages,

‘come from diverse cuIturaI backgrounds and are unigque in both mindset and
-~ personality — and yet, we are united by something fundamental: our shared
- - values. What defines us at umdasch The Store Makers goes far beyond
craftsmanshlp It Is our. values that shape our. dally actlons : :

Partnerlng

means more to us than collaboratlon onan equal Tootlng =
' |t is a promlse that you can rer on-us.

e Passmnate |
descrrbes our inner drive. We are paSS|onate about what we. do =

W|th heart dedication, and the ambition to make every space .
] somethlng truIy speC|aI

Ploneerlng

reflects our forward- thlnklng mlndset We th|nk ahead

of interior f|t—out

dlscover new thlngs set standards — and thus actlvely shape the future -
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UMDASCH IN FIGURES

FACTS & FIGURES

. 1,200

SKILLED AND
COMMITTED EMPLOYEES

GENERAL CONTRACTING
PROJECTS P.A.

1,000,00

SQUARE METRES OF FLOOR AREA
EEEEED O =P

sl

PRODUCTION, LOGISTICS AND SALES
BRANCHES ON FIVE CONTINENTS
WITHIN THE UMDASCH GROUP




[ 7 OOO IN BUSINESS SINCE 1868

With a broad range of services and
SHOPFITTING PROJECTS P.A. cross-sector skills, every year we
manage a highly diverse variety of
projects of all sizes and degrees
of complexity. It is very difficult to
demonstrate in figures just how that

O is possible. Because every day our
Store Makers need countless cups
O of coffee and above all a large

portion of passion in order to create
their perfect world of experiences

REDUCTION IN CO, EMISSIONS every day.

AT OUR PRODUCTION
LOCATIONS FROM 2021 - 2024

..4,000,000

ELECTRONIC SHELF LABELS (ESL) ALREADY INSTALLED

00,000

ACTIVELY MANAGED DIGITAL INSTALLATIONS

YEARS AS THE PARTNER OF THE
RETAIL SECTOR AND OVER 155
YEARS OF CORPORATE HISTORY

OE At






At umdasch The Store Makers sustalnablllty is a core element' ' _

of our busmess actnvrt|es As part of our comprehensrve
sustarnablllty strategy, we are pursumg a clear goal: e
~ Net Zero by 2040 This strategy is not somethlng we develop

in |solat|on

- it is a joint effort with Umdasch Group AG and our

' sister dIVISIO__n_S Doka and umdasch In_dustrla_l S_olut_lons.

Our shared goals come to life through our actions =

in our projects, products, services and innovations,

in how we work with our partners and colleagues, -

and in.our interaction with the enwronment On our :
journey towards these goals, we have already achieved
several important mrlestones

INVESTMENT IN RENEWABLE ENERGY

In 2024, photovoltaic systems were commissioned

at our Austrian sites in Leibnitz, Gleinstétten, and

Hasendorf. Another system is currently being installed

at our production site in Litomysl, Czech Republic.

~ Our commitment to sustainable energy generation

__isfurther supported by our biomass heating plantin.,
“Hasendorf, which saves over 300 tonnes of CQ, annually

~and fully covers the heat supply of our logistics centre.

| ecovadis

Sustainability Rating

JUN 2025

i

._‘

INTERNATIONAL STANDARDS AS LOCAL

BENCHMARKING

In 2025, umdasch The Store l\/lakers was awarded .
the Bronze Medal by the renowned sustainability ratirig

* platform EcoVadis for.the second year in a row. This

recognition highlights our commitment to social = - :

% responsibility, environmental protection, and ethical '_
- business conduct. At the same time, certifications such-
“as S0 9001, 1SO 14001, and FSC clearly demonstrate

that.we meet the highest standards in terms of quality

) arld ehvironment‘al performance-
l_'SUSTAINABLE PROCUREMENT

s .Careful suppller selectlon the use of recycled

materrals the reduction of packaging, and the =

; optlmlsatlon of transportroutes are central. elements
- of our procurement strategy. With the establishment of

our.own packaging production at our Logistics Centre

“in'Hasendorf, we are making.otir packaging more

efficient and e'nV|ronmentally friendly, The goal is to
reduce packaglng materials and thus sustalnably

_opt|m|se Iog|st|cs processes..

SUSTAINABILITY IN STORE DESIGN

W|tjh initiatives such as ECOII_b, our dlgltal database -

for sustainable materials, the Sustainable Design

" - Consulting service module, and customised -

- Sustainability workshops, we support our clientsin
. implementing resource-efficient shopfitting
. concepts. Our experienced Store Consultants -
.develop tailored solutions for-sustainable de5|gn :
_ through workshops and consultat|ons
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OUR COMPETENCES

DO

For us as Store Makers, the satisfaction and success of our customers
has always been the prime factor. We create successful store solutions with
six unique areas of service which can also be made use of individually:

Consulting & Value Engineering, Project Management,
General Contracting, Shop Equipment,
Digital Retail und Industrial Contract Manufacturing.

At the same time our own production locations, together with a global
sourcing network, ensure first-class quality and implementation on schedule.
With more than 155 years of experie.nce_aﬁd the personal approach of a
family firm we successfully complete every project to meet your requirements
and exceed your expectations.



Whether you wish to utilise our services as a complete package or as
individual components, we will put together a personalised offer for you from
our range of solutions, tailored to your specific requirements.
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OUR BRANCHES

UNIQUENESS
BECOMES
STRENGTH.

Every industry has its own rules. Together with our diverse customers,
we design shopping environments that focus precisely on these specific
characteristics. Whether it's food, automotive, banking or premium retail:

we understand the requirements and turn them into your very own
formula for success.
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OUR BRANCHES
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UMDASCH AND THE WORLD

UMDASCH AND
THE WORLD

For over 155 years, innovation has been part of
our tradition - driven by people who are among
the best in their field.

With its three divisions — umdasch The Store Makers, Doka
and umdasch Industrial Solutions — the Umdasch Group
operates across five continents with more than
180 production, logistics, and sales locations. The company

1868

has been family-owned for over 155 years.

1939

1991

2001

2014

Stefan Hopferwieser, the
great-grandfather of the
present owners, is award-
ed the “concession” to
work as a carpenter.

Mathilde Hopferwieser,
granddaughter of the
founder of the company,
marries Ing. Josef
Umdasch. The latter takes
over the management of
the company in1939. The
firm moves to the east

of Amstetten and a new
plantis built.

Later in 1956 the
Umdasch AG specialised
in the business areas
shopfitting (umdasch)
and formwork technology
(Doka).

The present corporate
structure of the Umdasch
Group is established.
Under the aegis of
Umdasch AG the Doka
Group and the Umdasch
Shop-Concept Group
operate as independent
corporate divisions.

Umdasch AG acquires
Assmann Ladenbau
Leibnitz, the Austrian
market leader for the
food retail sector.

With the core brands
Umdasch Shop-Concept
and Assmann Ladenbau
the company now covers
all sectors.

In 2012 Umdasch
Shop-Concept is renamed
Umdasch Shopfitting and
subsequently the core
brands Umdasch
Shopfitting and Assmann
Ladenbau become the
joint brand Umdasch
Shopfitting.

Umdasch Shopfitting
seals its structural
transformation with
four Business Units:

Lifestyle Retail
Food Retail
Premium Retail
Digital Retail



2015

2018

2023

2024

*Minority shareholding

2025

Umdasch Shopfitting
acquires the technology
company MMIT based in
Linz and thereby expands
the expertise of the Digital
Retail Business Unit.

Umdasch Shopfitting takes
over the Czech shopfitting
company Story Design.
Through this corporate
acquisition Umdasch
Shopfitting strengthens

its presence in Eastern
Europe and its expertise

in the lifestyle sector.

Umdasch Shopfitting
became umdasch The
Store Makers. In doing so,
the company underlined
its extensive product
portfolio on the
international market.

The Store Makers adapt
their four Business
Areas, based on their
competences:

Multistore Solutions
Premium Solutions
Construction Solutions
Digital Solutions

Following a rebranding,
umdasch The Store
Makers presents itself in
a unified look together
with the divisions of the
Umdasch Group.

After around eighteen
months of construction, the
expanded production and
office facilities at the Czech

site in Litomysl have officially

opened - a significant step
towards strengthening
in-house manufacturing
and the diverse service
portfolio across Europe.
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umdasch Store Makers Management GmbH
Josef Umdasch Platz 1| 3300 Amstetten | Austria | storemakers.umdasch.com
A company of Umdasch Group .
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